PRODUCT GOVERNANCE AND FAIR VALUE ASSESSMENT MIDAS

Carrier name Zurich Insurance Company Ltd

Product name 3XD Home Insurance

Class of Business Home - Buildings & Contents
02/09/2026

Co-Manufacturer

Effective Date |
Our Status |

t informati

This product is designed to support a common policy wording across a panel of Insurers, distributed through FCA regulated brokers and other authorised intermediaries.
The product meets the needs of a customer who requires insurance protection against loss or damage to the Buildings and/or Contents and legal liabilities that may arise from
their ownership and/or occupancy of their primary home.

Target market

This product is open to customers who are 18 years of age, or older, are a homeowner or live in rented accommodation, resident in Great Britain. The typical target market is:
* Properties that are the main residence of the policyholder and their family

* Homes of standard construction

* Customers who do not have an adverse claims history

* Customers without criminal convictions

* Properties which are not left unoccupied for more than 30 days at a time

* Properties not at risk of flooding

* Properties not at risk of subsidence

* Properties which are not used for business or rental purposes

oups of customers fo this product would be unsuitable or would not provide the intended level of value

This product is not designed for individuals:

* Wanting to protect a property that is not their main residence

* Who live outside of the UK

* Who are not aged 18 and over

* Who have unspent criminal convictions

* Who have been declared bankrupt or subject to CCJ's or IVA's

* Who use the property for non-clerical business purposes

* Whose property is unoccupied

* Who live in a property which has 6 or more bedrooms, is listed, is of non-standard construction, was built before 1850
* Properties outside the UK

h may be relevant to utors

MDSCO Ltd are a Managing General Agent (MGA) and a lead Co-Manufacturer acting as an agent of the Insurer.

As per our regulatory responsibilities under PROD 4.2, this product has been subject to our Product Governance Process and approved as offering fair value.
The Fair Value Assessment completed, included consideration of a wide range of factors which include, but are not limited to, the following;

*The complexity of the insurance product.

*The nature of the insurance product and the risk of customer detriment related to it.

*The characteristics of the target market.

*The benefits that will be provided.

*The type and quality of services provided to customers.

*The distribution channel including any remuneration information.

*Appropriate data including claims information and complaints data.

Date Fair Value Assessmen

02/09/2026

completed

All intermediaries who distribute our products are reminded of their regulatory responsibilities to assess fair value to customers where separate fees are
charged and/or premium finance is arranged. This also applies where an add-on product (not manufactured by us) is sold alongside the core product.

Commission, fees or charges passed onto the customer must be proportionate to the service provided and provide fair value. We may from time to time
request additional management information from our distributors to support the fair value assessment process.




